Office of Continuing Education, CFMC

(OCE CFMC)

COMMERCIAL SUPPORT AGREEMENT

Independence of Sponsor in the use of Contributed Funds:

· Funds should be in the form of an unrestricted educational grant.

· All other support associated with this CME activity (e.g., distributing brochures, preparing slides, honorariums, meals, travel, etc.) must be given with the full knowledge and approval of CFMC.

· No other funds from the commercial company will be paid to the program director, faculty, or others involved with the CME activity (additional honoraria, extra social events, etc.).

The Commercial Supporter agrees to abide by all requirements of the ACCME Standards for Commercial Support of Continuing Medical Education (appended).

The Accredited Sponsor agrees to: 1) abide by the ACCME Standards for Commercial Support of Continuing Medical Education; 2) acknowledge educational support from the commercial company in program brochures, syllabi, and other program materials, and 3) upon request, furnish the commercial supporter a report concerning the expenditure of the funds provided.

This agreement is made between OCE CFMC, ________(INSERT JOINT SPONSOR), and  ___(INSERT SUPPORTER NAME) in support of the jointly sponsored continuing education event described below:

A.
 CE ACTIVITY:   
(INSERT TITLE EVENT, DATE, LOCATION)
B.
 SUPPORTER NAME:      












Contact Name:
    



Address:

    



Tel/Fax:

           

    

    

    

    

    



E-mail:

           

    

    

    

    

    


C.  Fee/Grant (check one)

___ 
A grant must be unrestricted and for purpose of education, according to the attached Standards of Commercial Support


___
Exhibitor contributions


AMOUNT:  $     




Make check payable to:
  

   

 

=================================================================Mail to:


Contact Person:
=================================================================

D.
OBLIGATIONS

1.
 OCE CFMC, (INSERT JOINT SPONSOR) and supporter agree to abide by the attached Standards for Commercial Support.


2.
 OCE CFMC, (INSERT JOINT SPONSOR) are solely responsible for control of topics, content, selection of speakers, events, and invitation lists 


3.
 OCE CFMC / (INSERT JOINT SPONSOR) will acknowledge supporters in meeting materials.

 
4.
 OCE CFMC/ (INSERT JOINT SPONSOR) and supporter confirm that the objective of this Agreement is to ensure that the CE activity is independent, objective, balanced, and scientifically sound.

E.
SIGNATURES

The duly authorized representatives of respective parties agree to abide by the attached Standards of Commercial Support.

Supporter  _____(company name)

_
                OCE CFMC / (INSERT JOINT SPONSOR)

Name: 



 __________ 
             Name: _____________________________________


        (Representative Signature)


     
 (Representative Signature)


Title: 




          
             Title: 



Date: 




                       Date: 



NOTE:    See attached key points of the Standards of Commercial Support 

Office of Continuing Education, CFMC

Colorado Foundation for Medical Care

COMPLIANCE WITH STANDARDS OF COMMERCIAL SUPPORT

Appended to the Commercial Support Agreement

The full text of the 2006 ACCME Standards of Commercial Support will be adhered to, but the following key points are especially relevant to any agreement between commercial supporters and sponsors of CME activities.

1.
General Responsibilities of Accredited Sponsors

Accredited sponsors are responsible for the content, quality and scientific integrity of all CME activities certified for credit.  Identification of continuing medical education needs, determination of educational objectives, and selection of content, faculty, educational methods and materials is the responsibility of the accredited sponsor.  Similarly, evaluation must be designed and performed by the accredited sponsor.

a.
Basic Design Requirements for CME Activities

In designing educational activities, the accredited sponsor must assure that the activities have the following characteristics: They must be free of commercial bias for or against any product; if the activities are concerned with commercial products, they must present objective information about those products, based on scientific methods generally accepted in the medical community.

b.
Independence of Accredited Sponsors

The design and production of educational activities shall be the ultimate responsibility of the accredited sponsor.  Commercial supporters of such activities shall not control the planning, content or execution of the activity.  

4.1 Arrangements for commercial exhibits or advertisements cannot influence planning or interfere with the presentation, nor can they be a condition of the provision of commercial support for CME activities.

4.2 Product-promotion material or product-specific advertisement of any type is prohibited in or during CME activities. The juxtaposition of editorial and advertising material on the same products or subjects must be avoided. Live (staffed exhibits, presentations) or enduring (printed or electronic advertisements) promotional activities must be kept separate from CME.

• For print, advertisements and promotional materials will not be interleafed within the pages of the CME content.

Advertisements and promotional materials may face the first or last pages of printed CME content as long as these materials are not related to the CME content they face and are not paid for by the commercial supporters of the CME activity. 

• For computer based, advertisements and promotional materials will not be visible on the screen at the same time as the CME content and not interleafed between computer ‘windows’ or screens of the CME content

• For audio and video recording, advertisements and promotional materials will not be included within the CME.

There will be no ‘commercial breaks.’ 

• For live, face-to-face CME, advertisements and promotional materials cannot be displayed or distributed in the educational space immediately before, during, or after a CME activity. Providers cannot allow representatives of Commercial Interests to engage in sales or promotional activities while in the space or place of the CME activity.

4.3 Educational materials that are part of a CME activity, such as slides, abstracts and handouts, cannot contain any advertising, trade name or a product-group message.

4.4 Print or electronic information distributed about the non-CME elements of a CME activity that are not directly related to the transfer of education to the learner, such as schedules and content descriptions, may include product promotion material or product-specific advertisement.

Content and Format without Commercial Bias

5.1 The content or format of a CME activity or its related materials must promote improvements or quality in healthcare and not a specific proprietary business interest of a commercial interest.

5.2 Presentations must give a balanced view of therapeutic options. Use of generic names will contribute to this impartiality. If the CME educational material or content includes trade names, where available trade names from several companies should be used, not just trade names from a single company.

Commercial support 

6.3 The source of all support from commercial interests must be disclosed to learners. When commercial support is ‘in-kind’ the nature of the support must be disclosed to learners. 

6.4 ‘Disclosure’ must never include the use of a trade name or a product-group message.

Timing of disclosure

6.5 A provider must disclose the above information to learners prior to the beginning of the educational activity.
ADDITIONAL POLICIES

RE: Exhibitors

Any give-always should be related to patient care (i.e., not a free weekend trip to the Broad moor and 2 rounds of golf...). Cash prizes should be modest (less than $100). This is to be in line with the AMA and Pharma code of ethics, but not specifically called for in ACCME rules.  Other than that, the usual types of restrictions:  can't announce give always in the teaching areas, can't force someone to enter a give away, etc.

RE:  Registration Packets

Commercial or promotional items cannot be placed inside a registration packet.  Logos and text related to commercial supporters may be used on registration packets but only organizational information can be used.  Names of specific products cannot be affixed or printed to any materials provided to attendees.  

Giveaways of minimal value can be offered to registrants by placing items in containers on a table separate from the registration table or booth with a sign that declares them gifts from commercial vendors.
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